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This	call	 for	papers	 invites	an	exploration	of	 the	organizational	powers	of	digital	media	 through	an	
engagement	with	contemporary	digital	media	studies.	‘Digital	media’	can	broadly	be	understood	as	
technologies	which	store,	transmit	and	process	data	and	are	based	on	networked	computation,	but	
also	as	those	discourses,	practices	and	institutions	that	shape	their	development	and	use.	Since	the	
turn	 of	 the	 century	 digital	media	 have	 become	 pervasive,	mundane,	 taken	 for	 granted	 and	 hence	
anaesthetic:	we	barely	take	note	of	them.	However,	they	affect	a	plethora	of	phenomena	treated	as	
objects	of	inquiry	in	critical	organization	studies.	Take	for	example	one	of	the	biggest	organizational	
scandals	of	 recent	history	–	 the	Volkswagen	 (VW)	emissions	scandal.	Why	 is	 it	 that	VW	specifically	
chose	to	circumvent	regulation	through	software?	And	why	was	this	fraud	only	uncovered	once	the	
effects	of	software	were	accidentally	laid	bare,	so	that	only	then	the	software	itself	was	inspected?	
The	 case	hints	 at	 the	ways	 in	which	 corporate	power	 and	organization	 today	work	 through	digital	
media,	with	their	functions	and	modes	of	operation	hidden	in	plain	sight.	
	
The	 organizational	 powers	 of	 digital	 media	 also	 appear	 forceful	 yet	 opaque	 when	 we	 focus	 on	
management	and	labour.	Studies	of	‘digital	labour’,	i.e.	labour	performed	through	and	mediated	by	
networked	computers,	present	us	with	new	figures	of	labour	such	as	‘playbour’	or	labour	performed	
on	social	networks	(Burston	et	al.,	2010;	Beverungen	et	al.	2015).	These	studies	have	also	identified	
new	 forms	 of	 managerial	 control,	 such	 as	 the	 ‘algorithmic	 management’	 of	 ‘massively	 mediated	
microlabour’	performed	on	Amazon’s	Mechanical	Turk	(Irani,	2015),	a	platform	for	outsourcing	–	and	
effectively	hiding	–		the	labour	of	coders.	These	mediated	forms	of	management	extend	to	the	global	
division	 of	 labour,	 which	 increasingly	 relies	 on	 ‘algocratic	 modes	 of	 organization’	 (Aneesh,	 2009)	
wherein	 globally	 distributed	 shift	 work	 is	 coordinated	 computationally.	 Many	 more	 phenomena	
central	 to	critical	organization	studies	are	equally	marked	by	 increasingly	ubiquitous	and	pervasive	
forms	of	digital	media,	such	as:	 the	rise	of	predictive	analytics	and	sentiment	analysis	 in	marketing	
(Andrejevic,	2015);	 the	dominance	of	automated	and	high-frequency	 trading	 in	 finance	 (Golumbia,	
2013);	or	the	entry	of	the	quantified	self	into	the	neoliberal	workplace	(Moore	and	Robinson,	2015).	
	
We	propose	a	critical	analysis	of	these	diverse	phenomena	where	organization	meets	digital	media	
(see	further	list	of	suggested	topics	below).	While	some	broad	aspects	of	the	way	digital	media	affect	
organization	are	already	discernible	–	e.g.	a	renewed	automation	through	the	delegation	of	decisions	
to	algorithms;	the	rise	of	‘algorithmic	governance’	as	a	new	regime	of	power	reliant	on	data;	or	the	
reconfiguration	 of	 organizational	 actors	 and	 knowledges	 as	 in	 the	 rise	 of	 logistics	 –	 a	 close-up	
examination	of	these	changes	is	precisely	what	we	seek	to	support	through	this	special	issue.	Media	
theory	has	 recognized	 that	 the	ubiquity	 and	opacity	of	digital	media	poses	 fundamental	 questions	
about	 the	 role	 and	 capacity	 of	 critique	 in	 a	 world	marked	 by	 computation	 and	 the	 digital	 (Berry,	



2014)	–	a	 ‘black	box	society’	 (Pasquale,	2015)	where	media	are	used	to	control	our	affects	prior	to	
consciousness,	 decision-making	 is	 delegated	 to	 algorithms,	 trade	 takes	 place	 at	 speeds	 below	 the	
threshold	of	perception,	and	thinking	(and	action)	is	entrusted	to	‘smart’	things.		
	
Critical	organization	studies	offers	a	theorising	of	the	relation	between	organization	and	technology	
broadly	 conceived,	 based	 upon	 process	 philosophy	 (Chia,	 1998),	 a	 thinking	 of	 socio-materiality	
(Leonardi,	 Nardi	 and	 Kallinikos,	 2012),	 and	 actor-network	 theory	 (Czarniawska	 and	 Hernes,	 2005).	
These,	 and	 science	 and	 technology	 studies	 approaches	more	 generally,	 certainly	 offer	 tools	 for	 an	
analysis	 and	 critique	 of	 digital	 media,	 yet	 they	 have	 until	 recently	 ‘largely	 overlooked	 media	
technologies’	(Gillespie	et	al.	2014:	4):	they	are	far	less	concerned	with	the	internet,	the	world	wide	
web,	 ubiquitous	 computing,	 mobile	 media	 and	 so	 on	 than	 media	 studies	 are.	 Certain	 strands	 of	
contemporary	digital	media	studies	have	been	particularly	attuned	to	the	organizational	powers	of	
digital	media,	which	compared	 to	 the	mass	media	of	 the	 twentieth	century	 ‘traffic	 less	 in	content,	
programs,	and	opinions	than	in	organization,	power,	and	calculation’,	with	their	innovations	touching	
‘the	 structures	 of	 everyday	 life	 and	 the	 organization	 of	 power’	 (Peters,	 2015,	 p.	 7).	 Critical	
organization	 studies	 have	 so	 far	 hardly	 engaged	 with	 these	 strands,	 even	 though	 they	 provide	
extensive	 conceptual	 and	 critical	 tools	 addressed	 at	 the	 phenomena	of	media	 and	 organization	 at	
hand.		
	
The	potential	 contributions	of	digital	media	 studies	 to	 critical	organization	 studies	 (and	vice	versa)	
are	numerous,	 since	media	 theory	 is	 as	diverse	and	diffuse	as	organization	 theory	 itself.	 The	 term	
‘media’	 (much	 like	 ‘organization’)	 here	 develops	 its	 conceptual	 power	 precisely	 by	 being	 loosely	
defined	 and	 extended	 beyond	 narrow	 definitions	 of	 ‘the	 media’	 –	 still	 prevalent	 in	 discussion	 of	
‘mass	media’	and	 ‘social	media’	–	 	 to	 include	all	manner	of	phenomena	associated	with	mediation	
(Horn,	 2008).	 At	 minimum	 media	 theory	 offers:	 a	 sophisticated	 thought	 of	 mediation;	 different	
empirical	approaches	to	studying	digital	technology	and	organization;	a	focus	on	the	organizational	
powers	 of	 digital	 media;	 and	 a	 lens	 on	 specific	 digital	 media	 at	 work	 in	 organization	 today.	 For	
example,	the	‘software	studies’	branch	of	digital	media	studies	(Fuller,	2008)	minutely	explores	the	
workings	 of	 algorithms,	 code	 and	 programs,	 thereby	 allowing	 the	 opening	 of	 the	 ‘black	 box’	 of	
software	that	allowed	VW	to	cheat.	Relatedly,	digital	‘infrastructures	studies’	(Parks	and	Starosielski,	
2015)	 explore	 the	 cables,	 data	 centres,	 satellites,	 protocols	 and	 standards	 through	 which	 digital	
media	 operate,	 and	 the	 computational	 and	 sensory	 capacities	 of	 digital	 media	 that	 increasingly	
surround	us	(Gabrys,	2016).	
	
Invitation	to	Authors	
This	call	for	papers	builds	on	a	number	of	endeavours	to	promote	a	conversation	between	media	and	
organization	studies	on	the	question	of	digital	media	and	organization,	such	as	various	sub-themes	at	
EGOS	and	LAEMOS	partly	organized	by	some	of	the	guest	editors.	Building	on	these	encounters	and	
existing	work	in	organization	studies	concerned	with	digital	media	and	networked	computation,	we	
particularly	encourage	submissions	that	carefully	engage	with	contemporary	digital	media	studies.	
	
We	invite	contributions	addressing	one	or	more	of	the	following	and	indicative	list	of	themes:	
	

● software	and	infrastructure	studies	of	organization	(from	Excel	and	PowerPoint	to	Oracle	and	
SAP);	



● figures	of	media,	work	and	organization	from	‘organization	man’	to	 ‘cyborg’	to	 ‘mechanical	
turk’;	

● the	 ‘grey	 media’	 of	 organization,	 i.e.	 the	 ‘dull	 opacity	 of	 devices	 and	 techniques	 not	
commonly	viewed	as	media’	 (Fuller	and	Goffey,	2012:	1)	such	as	algorithms,	warehouse	or	
enterprise	software;	

● transformations	of	old	organizational	forms	with	digital	media,	e.g.	‘algorithmic	governance’	
as	new	bureaucratic	technology;	

● ‘platform	capitalism’,	 ‘platform	cooperativism’	 (Scholz,	2016)	and	new	organizational	 forms	
of	the	digital	economy	e.g.	associated	with	mobile	money	and	blockchain	technologies;	

● organizational	aspects	and	consequences	of	ecological	media,	ubiquitous	computing	and	the	
internet	of	things,	e.g.	‘industry	4.0’	or	‘industrial	internet	of	things’;	

● the	‘organization	of	the	organizationless’	(Nunes,	2014)	and	the	‘new	masses’	brought	forth	
by	social	media	(Baxmann	et	al.,	2016);	

● 	“the	 problematic	 of	 a	 renewed	 empirical	 mode”	 (Rossiter,	 2006):	 methodological	
implications	of	a	digital	media	theory	of	organization;	

● theoretical	 reflections	 on	 the	 merits	 of	 media	 theory	 vis-à-vis	 existing	 approaches	 to	
technology	and	organization.	

	
Submission		
Papers	may	be	submitted	electronically	from	December	30,	2017,	until	the	deadline	date	of	January	
31	2018	(final	deadline)	to	SAGETrack	at:		http://mc.manuscriptcentral.com/organization.		
	
Papers	should	be	no	more	than	8000	words,	excluding	references,	and	will	be	blind	reviewed	
following	the	journal’s	standard	review	process.	Manuscripts	should	be	prepared	according	to	the	
guidelines	published	in	Organization	and	on	the	journal’s	website:		
http://www.sagepub.com/journals/Journal200981/manuscriptSubmission.		

Further	Information		
Please	contact	the	guest	editors	for	further	information:		
Armin	Beverungen,	Email:	armin.beverungen@leuphana.de	
Timon	Beyes,	Email:	tbe.mpp@cbs.dk	
Lisa	Conrad,	Email:	lisa.conrad@leuphana.de	
	
About	the	Guest	Editors	
	
Armin	 Beverungen	works	 at	 the	 Digital	 Cultures	 Research	 Lab	 at	 Leuphana	 University	 Lüneburg,	
Germany.	 He	 holds	 a	 PhD	 from	 the	 University	 of	 Leicester,	 UK;	 previously,	 he	 was	 a	 Post-Doc	
Researcher	at	 the	Hybrid	Publishing	Lab	at	 Leuphana	University	 Lüneburg	and	a	Senior	 Lecturer	at	
the	University	of	 the	West	of	England,	UK.	He	 is	a	member	of	 the	editorial	 collectives	of	 the	open	
access	journals	'ephemera'	and	‘spheres’.	
	
Timon	Beyes	is	Professor	of	Design,	 Innovation	and	Aesthetics	at	 the	Department	of	Management,	
Politics	 and	 Philosophy	 at	 Copenhagen	 Business	 School,	 Denmark,	 and	 Visiting	 Professor	 at	 the	
Institute	for	the	Culture	and	Aesthetics	of	Digital	Media,	Leuphana	University	Lüneburg,	Germany.	He	
has	 a	 background	 in	 sociology	 and	 management	 studies.	 His	 research	 focuses	 on	 processes	 of	
organization	in	the	context	of	urban	culture,	media	and	the	arts.	
	



Lisa	 Conrad	graduated	 in	 media,	 cultural	 and	 business	 studies	 from	 Bauhaus	 University	 Weimar,	
Université	Lyon	2,	and	University	of	Southern	Denmark.	Since	2009,	she	has	been	a	researcher	at	the	
Department	of	Media,	Bauhaus	University	Weimar,	Germany.	Her	dissertation	project	explored	the	
relation	between	technology	and	organization	as	a	sociotechnical	mangle.		
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